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The red square 8x8 logo is our primary logo. 
Always strive to use this wherever possible. 
It represents our company and it is how our 
customers identify our products and services. The 
8x8 logo should work across all media. 

Identity | Primary logo
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Identity | Logo safe space

X/2 X/2

X/2 X/2

Logo clear space
The safe space is defined by the height of the logo 
(which is X). Vertical safe space is X/2, so half of the 
logo height above and below the logo.

The logo should always have a “safe space” 
surrounding it to avoid being cluttered or 
obstructed. Logo files can be downloaded from 
the Marketing Team Drive.

https://drive.google.com/drive/folders/1SA_SqK2Yif8kC0f-wcU9vMv4sLzi3PHF
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Identity | Logo placement

In a majority of use cases, the red square logo is 
X/1 logo away from the upper left corner. There 
are exceptions to the rule, where it would not be 
in the upper left corner. If you think your use case 
is an exception, please contact brand@8x8.com.

X/1

Example of social card using the X/1 logo placement 
in top left corner.
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Our logo is versatile. It can be used in a variety of 
ways, however, there are a few things to consider 
to ensure it is presented in the best way possible.

Identity | Logo usage

DO NOT flip the 
logo in any way.

DO NOT use the 
old 8x8 logo.

DO NOT use  
all caps.

DO NOT use  
the Global Cloud 
Communications 
logo

DO NOT stretch 
the logo.

DO NOT use the 
Communications 
Cloud logo

Primary logo
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Averta is our primary brand font for print, digital, 
web, and video. Use Averta Semibold as the lead 
typeface for headlines. For subheads and body 
copy, Averta Light is our primary choice. Do not 
use italics to stylize text. Download the Averta 
fonts here. 

Averta Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()’?<>

Averta Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()’?<>

Typography | Corporate font
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Montserrat is our working font for Google 
Workspace. Use this font in Google Docs, Google 
Slides, and other Google Workspace apps. 

Typography | Secondary font
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Red is a powerful and bold color, so please use 
sparingly and as an accent. Do not use as a 
flood or for large amounts of copy.

Visual language | Primary colors

8x8 Red
CMYK: 14 100 87 4
RGB: 203 34 51
HEX: #CB2233
PMS: 186 C

8x8 Black
CMYK: 0 0 0 100
RGB: 0 0 0
HEX: #000000
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The secondary colors may be used to support 
our primary color but are used sparingly to bring 
a pop of color when required. 

As 8x8’s colors are a foundation of the brand, we 
ask that you use the colors as provided. Do not 
change any of the values, apply tints, change 
opacities or apply blending modes other than 
described in these guidelines.

Visual language | Secondary colors

CMYK: 0 0 0 100
RGB: 0 0 0
HEX: #000000

CMYK: 16 100 35 0
RGB: 206 15 105
HEX: #CE0F69

CMYK: 75 0 78 0
RGB: 0 191 111
HEX: #00BF6F

CMYK: 0 89 55 0
RGB: 229 69 92
HEX: #E5455C

CMYK: 0 31 98 0
RGB: 255 185 28
HEX: #FFB81C

CMYK: 58 0 4 0
RGB: 49 215 249
HEX: #31D7F9

CMYK: 45 0 100 0
RGB: 151 215 0
HEX: #97D700

CMYK: 77 65 0 0
RGB: 66 97 241
HEX: #4261F1



Brand Book  |  External 14

Visual language | Photography

Photography is an important way we 
express the 8x8 brand. Our images should 
feel natural, stylistic, un-staged, and lit with 
natural or colorful light. The primary goal 
of our photography should be to depict the 
concepts of humanity, communications, 
freedom, and empowerment. Images should 
feel modern and editorial. They should 
implicitly or explicitly depict movement, 
progress, forward direction, optimism. And 
when possible, feature unique perspectives, 
unexpected textures, and interesting 
architectures.

Images should not over-promise or feature 
staged, stock-like, or inauthentic emotion. 
Emotions should also fit the scene e.g., not 
be overly enthusiastic or chosen solely for 
style. 
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Visual language | Product imagery

These are examples of our product imagery 
style. Please contact the brand team for 
reviews or additional content needs.
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Meet XCaaS: The eXperience 
Communications Platform

XCaaS (eXperience Communications as a Service) | Bubble X
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Experiences are colorful and dynamic—and so is 
our X art. The art reinforces the XCaaS category 
and the messaging behind the 8x8 eXperience 
Communications Platform. The X art should not 
be repurposed for other meanings, e.g., multiply.

Also available in video form and on a black 
background.

XCaaS | Bubble X

Bubble X Select 1 (Primary)

Bubble X Select 2 Bubble X Select 3 Bubble X Select 4 Bubble X Select 5
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The accent bubble art is meant to be used 
alongside or independently of the X art.

XCaaS | Bubble X
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Example only messaging extensions.

XCaaS | Messaging extension draft examples
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XCaaS | What customers say



Activation examples
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Email
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Web
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Co-branding

Partner logo placement area. 
Right of separator bar

Partner logo placement area. 
Right of separator bar
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Event experience
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Iconography (in development)



Thank you

Please contact brand@8x8.com with any comments or questions.

One platform.
Every communications experience.


